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IMPORTANT DISCLAIMER:

Information contained in this document has been prepared from several sources and the Bank does not confirm the accuracy
and completeness of such data, particularly where the data is sourced from outside the Bank. In addition, any forward-looking
statements are subject to change as a result of market conditions and the final result may be different to that indicated. The
Bank makes no representation or warranty of any type whatsoever on the accuracy or completion of the information contained

herein.
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Economic update



Economic outlook for 2022

Omicron has become the dominant COVID-19 variant globally, as daily infections reached a record high of 3
2%  million in early January and total cases surpassed 300 million. The latest data suggests Omicron is highly
transmissible but may be less deadly than other previous variants.

The EIC expects Omicron to cause further inflationary pressure through the first half of the year. Omicron poses
heightened risks of supply disruption, especially for China and other manufacturing bases in Asia that boast zero-
COVID policies, whereby factories and logistics facilities may face possible lockdowns or long delays. Meanwhile, global
demand remains sold, esp. for durables, despite an expected drop in service activities owing to government
containment measures and Omicron concerns.

The Fed and some major central banks are poised to tighten monetary conditions early amid a tight labor market
T and rising inflation. The Fed pivot toward quelling inflation through a set of measures will introduce some volatility on
== capital movement and will cause a rise in long-term borrowing costs globally.

The EIC revised its forecast for Thailand’s GDP growth to 3.2% as tourism, domestic activities, and exports slow due
to Omicron in 1Q22. The economy is expected to pick up in 2H22 as activities resume and tourism returns. Tourist
arrivals are expected to total 5.9 million in 2022. With gradual recovery resulting from COVID-inflicted scars, the
Thai economy will only return to the pre-pandemic level in mid-2023.

The EIC expects the MPC to hold the policy rate at 0.5% through 2022 to support fragile economic recovery amid
<=2 rising inflation caused by supply issues, which are expected to alleviate in the latter half of the year.
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Global COVID-19 daily infections reached a record high, but the Omicron death rate

appears much lower than that of earlier waves. Governments have tightened lockdown
measures, albeit to a smaller degree.

Global new cases and deaths Oxford Stringency Index
Unit: per million {TDMA) Latest update: 17 Jan 2022 Unit : Index Latest update; 17 Jan 2022
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Global new cases hit a record high in many countries due to high transmissibility of the Omicron variant. However, the death rate
remains subdued as Omicron'’s severity is found to be lower than other previous variants.

The governments around the world have tightened their lockdown measures, albeit in a smaller degree, in order to cope with the
sharp rise in new cases. Thanks to increased vaccination rate, public awareness and adaptation to live with COVID-19, economic impact of
the measures are expected to be less severe compared to previous waves.

Source: EIC analysis based on data from the World Health Organization (WHO) and University of Oxford
*An unweighted average of selected economies such as US, UK, China, India, Japan and EU and LATAMs
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Omicron is expected to slow down the global economy in 1Q22 and prolongs supply
bottlenecks. However, the effects will be less severe than previous waves.

Google Mobility : Retail and Recreation Data as of 15 Jan 2022 Manufacturing Purchasing Managers Index
Unit : % change from base case (median of period Jan. 3 - Feb. 6, 2020), 7-day ma. Unit : index, seasonally adjusted, (=50 = expansion)
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Governments have resumed containment measures. As a result, economic activities are expected to decelerate in 1Q22.

However, the measures are expected to be less stringent and will have less impact on economic activities than in previous waves,
due to the higher public immunity level, high household savings rates and continuing government subsidies (although in a smaller degree).
These will support demand recovery.

Service sector is expected to be worse hit by lockdown measures, as reflected by the drop in mobility. Meanwhile, the manufacturing
sector may slow down slightly in the first quarter of this year.

Source: EIC analysis based on data from Google Mobility Report and CEIC
*unweight average of selected economy such as US, UK, China, India, Japan and some countries in EU and LATAMs
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The EIC expects the global economy to grow by 4.1% in 2022. Post-pandemic
disparities will widen as emerging economies suffer from greater output loss and are
yet to recover to pre-COVID trends.

EIC GDP growth forecast by economy Projected Output Paths (IMF projections) Disparities will widen in the post-pandemic period
Unit: %YOY Unit: Index (2019 = 100)

* EMs face a weak recovery due to slow vaccination rates, longer

130 m— W orld
GDP growth (%YOY) mm 2022F 25 eessss World (Jan. 2020) lockdown, and a smaller government support. As a result,

—e

A _ {7() o AES economic scars in EMs are deeper.
#-‘ World 3.1% 4.1% " g AEs (lan. 2020)
m= US 234%  55% 3.7% ‘ o EMs High public debt in EMs could affect fiscal sustainability due to
EMs (Jan. 2020) a shortfall in income collection, despite smaller expenditures.
[ o | Euro -6.3% 5.0% 4.2% § 105
100 * Income and employment prospects among the low-skilled
b Japan -46% 19% 25% % 95 workers and youth worsened. These groups are often employed
[ | China 2 3% 7.8% 4.6% ‘ 2019 2020 2021 2022 2023 2074 in the COVID-sensitive sectors and sectors that are prone to
: - technology disruptions.
—— e “73% 88% 8.6% ‘ Pr'qje-:ted vaccine coverage (World Bank)
Unit : per 100 people :
<> Brazil -41%  4.7% 0.5% " 100 —Advanced economies—EMDEs - LICs Risks to the global economy
W ndonesia  -21% 33% 49% 4 80 : _ A Uncertainty from the outbreak of the Omicron variant
60
EE Malaysia 56%  3.0%  6.5% t 00 Prolonged supply bottlenecks
, Philippines 95% 5.0% 7.5% ' :E a Tightening of financial conditions, caused by rising
inflation
Inflation AE 0.7 28 23 § U NN NND 000 ﬁ Fading fiscal stimulus measures and increasing NPLs
Inflation EM 5.1 55 4.9 5 £ a s K5 g a0 o i L . .
‘v g 288 g 2 38 @ Geopolitical risks, including Us-China trade tension, US
Source: EIC analysis based on data from IMF WED (Oct 2021) Russia relations, Iran’s nuclear advances
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Supply bottlenecks will keep global inflation elevated in 1TH22, but upward price
pressure will slowly subside in the latter half of the year. With a tight labor market,

the Fed is expected to tighten monetary conditions early.

Inflation to remain high in 1H2022

Headline Inflation

Unit: %YOY
t Durable goods inflation remains high as 12
, s |5 Eurozone
stringent control measures are resumed
10 — |3 pan s Chiina 10.0

Wages remain high from continued tight
labor supply

S 0UtH KOrea s Brazil

o

.|]'

e Thailand
Commodity and energy prices to remain high

from consistently low inventory and investments 4

3.7
" Service inflation may decelerate slightly, due to 2 %%
W lower demand from new COVID-19 wave 0 0.6
Inflation will subside in the latter half -2
4_‘; Supply shortage will gradually ease in 2ZH2022 -4
after the outbreak is under control =22 2 2 8 8 O &
I, Low base effect will gradually fade in 2Q2022 E é _5 g 5 g 5 E E é

Demand for durable goods will ease as consumer Implications of high inflation

spending Sift to service sector ﬁ Softer consumption from lower purchasing power

f

However, inflation will be higher than pre-pandemic trends
1. Changing in the structure of labor market e.g. aging, participation
2. Low investments in commodities and semiconductor production

Less profit margin for businesses

f? Exacerbate the inequality as low-income households
- are more affected by rising inflation

Source: EIC analysis based on data from Bloomberg and CEIC
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Fed is going to tighten monetary policy faster.

Fed funds rate expectation
Unit: % (Data as of Jan 19, 2022)

3 == == Fed Dot-plot (median) 2 Hikes
25 2,125
Market expectation (Fed Funds Futures)
2 A R -
1.5 1.14 = - -
0.5 0.125 - T0.875 o
0 - 3 Hikes
2021 2022 2023 2024
Monetary policy tools Expected timeline
QE Tapering Mov 2021 - March 2022
Rate hike March, June, Sep, Dec 2022

Quantitative tightening July 2022

US government bond yield tends to rise further following
QE tapering and expected Fed's balance sheet runoff.
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Thai exports will expand by 3.4% in 2022, down from 4.7% previously forecast, as
Omicron compromises global demand and escalates supply disruption risks

Exports by product EIC exports forecast Freight Index
Unit : %YOY Unit : %YOY (BOP Basis) unit : index (1 Jan 1998 = 1000)  unit : index (weighted average of 12 regional route, USD/FEL)

3 . - Previous forecast —
(Share in 2020) [ 4000 China Containerized Freight Index [CCFI) 12500

B Current forecast

Total (100%) 171%  17.4% w Freights Baltic Index (FBX) (RHS) 10000
Total (ex. gold) (94.2%) 18.9% 17.0% 23.7% 22.3% 7500
2000
Electrical appliances (10.2%) 11.2%  5.4% 13.4%  20.7% 5000
Latest data as of 14/01/2022

Auto & parts (9.2%) 49%  103% 120% 353% 1000 —— S50

Agriculture (9.1%) 12.9%  225% 142%  237% . - o - .

Chemical & plastics (8.1%) 37.4% 2222222 FARAR/BANAAANAA
2021f 2022f FEIE3 gS 5582358538323 =5

Agro (7.8%) 5.2%

Computer & parts (3.1%) 16.9% . .

g ’ Supporting factors for export in 2022
Rubber products (5.2%) 21.3% -

Continued global trade expansion following vacdination progress and country reopening

IC (3.4%) 19.4% * The Regional Comprehensive Economic Partnership (RCEP) agreement that came into effect this year

Machinery & parts (2.8%) | 328% 157% 89%  233% Risk factors

*  Container shortages and supply disruption
Refined fuel (2.3%) 68.9% 9 PPy P

Textile (2.5%) 19.2% 11.2% 13.4% .

Slowdown in the Chinese economy resulting from overleveraging in real estate and power shortage

Outbreak of the Omicron or other emerging variants may lead to lockdowns in several countries

Source: EIC analysis based on data from Freights and Shanghai Shipping Exchange, and Ministry of Commerce
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Visitor arrivals are expected to register 5.9 million in 2022, with majority coming in 2H22

Foreign travelers continue entering Thailand through Sandbox and Alternative Quarantine

Unit: persons
Average daily arrivals, induding Thais (persons/day)

- Traveler entenng to Thailand

Foreign tourist

Mov 21 Dec 21 1-18 lan 22
Test & Go 3,540 7,760 3,607
290,617
sandbox 2,144 1,382 2,549
218,788
Quarantine 180 232 1,085
133,061 130,355
Total 4,435 9,375 7,241 91,255 91,249°
Sandbox + .
Quaranting 2,324 1,614 3,634
Mov-21 Dec-21 1-18 Jan 22
Top 5 origin countries by the number of arrivals
Unit: persons
Now 21 Dec 21
26,233
19,793 17.893
14,730
12,075 12,009 10.451 As most travelers are from
6,701 & 307 < 003 high-income countries, 4-5

star hotels will particularly

benefit.
usa Germany Russia France

1] 4
= = == wm= 11

Remark: estimated foreign tourists as 70% of travelers entering to Thailand
Source: EIC analysis based on data from Ministry of Tourism and Sports
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Estimated tourist arrivals
Unit: million persons

—@— Base case Worse case
4 o
2021 = 416,160 million 2022F 3.14
Base case = 5.9 million
3 -
Worse case = 2.6 million
2 -
1 4 1.52
0.33 0,40
! 1 0.05
0.02 0.02 e 0,06 026
|:| [
Q121 Q2/21 Q321 04/21 01722 Q222 Q322 Q4s22

Factors influencing the number of foreign arrivals

e Concern over the Omicron variant

Quarantine measures upon returning home or postponement on border reopening

W Progress in the booster vaccination program in both Thailand and other counties

Latest updated: 19 Jan 2022
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Thailand'’s daily COVID-19 cases surged due to the emergence of Omicron, but hospitalization
and death rates are lower than that of Delta with higher vaccination rate and booster progress

Comparison between Delta wave and Omicron wave

Vaccination forecast (Latest data as of 18 Jan 2022)

Unit: % from the highest rate during Delta wave, and % population (RHS)

— 3525 e, [V2athS Patients in ICU
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The number of daily new infections in Thailand is likely to increase, while the number
of deaths is declining steadily. The number of people who have received at least one dose

vaccination exceeds 70%. Meanwhile, the population with booster shots is on the rise.

Source: EIC analysis based on Department of Disease Control
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Unit: % of population (latent population included)

AL 235t 1 doses At least 2 doses === AL least 3 doses

100%
18/01/22
20% 72% 78-81%
— 6o-72%
0% 64-68%
66%
40%
20% 15%
0% =
Jun 21 Aug 21 O 21 Dec 21 Feb 22 Apr 22 Jun 22
Proportion of Covid-19 variant cases between 2-8 Jan 2022
Unit: % cases
Between 2-8 Jlan 2022, around 70 percent 29.7
of the country's infected cases are of the B Omicron
Omicron variant, and two deaths have
been reported from Omicron. Delta
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Indicators point to early signs of pickup by end-2021, prior to the emergence of
domestic Omicron cases

Jul-21 Oct-21  Nov-21

Feb-21 Mar-21

Thailand's economic indicators Qz/21  Q3/21 Jan-21 Apr-21 May-21 Jun-21 Aug-21 Sep-21

Demand Side
Private Consumption Index ®Yoy -1.5 -3.8 =1 43 -0.1 -1.0 -2.6 -39 -1.7
Domestic Auto Sales EYQY -21.4 36.8 -26.5 -23.0 -13.6 23.6 -21.0 -13.0 -9.4 -5.2
Private Investment Index YOy -5.5 7.0 10.5 10.7 6.5 79 716 5.8 10.3
Export ex. Gold and Weapons ®YOY -8.5 37 23.8 18.9 17.0 23.7 22.3
Google Mobility (Retail & Recreation)| % compared to 3 Jan-6 Feb 20| -15.2 -3.8 -16.2 -1.4 -10.9
Consumer Confidence Index Index (100 = previous month) 52.6 49.4 44.6
Business Sentiment Index Index (50 = previous manth) 43.1 45,6 45.0

Supply Side
Farm Income EYQY 2.6 -35 4.0
Manufacturing Production Index ®YOY 9.3 4.8 5.8
Capacity Utilization, sa % 61.0 64.5 64.0
Tourist Arrivals ®YOY (2020), thousands -83.2 913 197.4
Domestic Trips YOy -46.4 -30.9 -48.2
Hotel Occupancy Rate % 29.5 8.3 5.5 10,9 16.0 5.0 250 11.9
Domestic Passengers (28 airports) YOy -40.5 99.3 _ 3.7 -51.8 -58.2

Labour Market
Unemployment Rate % 1.7 na na na na na na na na na na 2.0
Youth Unemployment Rate % 1.3 na na na na na na na na na na 8.5
Unemployment Rate (550) % 34 2.8 27 2.3 - 28 2.7 2.8 2.8 28 2.5 2.6 2.6 2.8
Average Hours Worked YOy 4.7 - =21 na na na na na na na na na na na -4.4

Source: EIC analysis based on data from CEIC, BoT, OAE, OIE, NSO, TAT and Google
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Economic activities dropped as Omicron cases surged in early January. The government
however has refrained from imposing stricter domestic movement measures.

Facebook Movement Range Index Google Mobility Report
Unit: % change from baseline (February 2020), TDMA Unit :% change from baseline (Jan-Feb 2020), weekly average
w—\Vhole Kingdom =rotail and recreation grocery and pharmacy
Bangkok and Vicinity —parks = ftransit stations
Tourism areas (Krabi, Phangnga, Phuket, Chonburi, Kanchanaburi) ——=workplaces e PRSI @A
""" Others Delta Easing Omicron Delta Easing Omicron
- '
10 (A
' L
II Il
I II
0 i :
i |
\ |
-10 | |
|
| i
=20 :
|
|
-30 |
Whole Kingdom | [ retail & recreation avg. | !
L1 | il | |:
-40 Q221 Q3/21 Q4/21 ':I i -10 Qz/21 | Q3/21 | Q4/21 ':, .'
[} \ f
-15.2% -24.7% -11.9% -14.8% | -21.6% 5.6%
50 v -30 >
R N R RRRARAARANANANANAARNRNANARRARN R AR ARRARARSREBENANANAANARNMMMRMMEAERNRR
[ i = e = w =3 by = = = = = E = o Oy t"' = = = 0 = = E = o = t," = = =
5 3F53 338 28538838533 388228% 528533883838 258833288¢:2£2%

Source: EIC analysis based on data from Facebook and Google
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Consumption is expected to be boosted by pent-up demand, likely to concentrate
largely in high income households. This is in line with rising dep05|ts during COVID,
which concentrated mostly among big ticket deposits.

Total deposits, compared with its 5-year trend

Change in total deposits, classified by account sizes
Unit: trillion THB

Unit: % YOY
o, (1- 100K 100k-1M o {M-10M . 1 (M= - == Total

From Feb 2020 to Mov 2021,

=l

1 16.17 Excess saving
its i 12%
16 total deposits increased by ; .

| 1.19 trillion THB
15 2.01 trillion THE.

,—__’_’_,___f-- (As of Nov2021) 7%
14 14,99

Wowp oo o = o= = = 80 g oo S Do o T
———————————————— e s s e AT % % =3 ﬁ = = ﬁ C‘u = = C‘u =3 T N E R L LI LES S oo
i i i i i i i i i i i i i i i i i i i i i i i f f = " r . r = r ot I r i~
C = = &= C = D & C = = & C & = & C = = & C = = & 1 i i r.\l"\J ! i 'y I‘,\-l\\'I | | i Il\-l\\'I ! i r.\l\J by |
m = m = = m = = m = = m = = m = = el = | - = > - = s T = LJ [ = ] - - = = o O =
e T T T e T T = T = T L= e T S T o ® oom 353 2 3 o ¥ B2 g o ® Om5 2 3o 2D
- L EFE L4 5 S T n D =Z o= e E AL S < un & =

Shares of increased deposits, classified by account sizes

Unit: % Mote: Share of increased deposits compares Mov 2021 to Feb 2020

Thailand’s total deposits are still at a high level with THB 2.01 trillion

. . .
Share of increased deposits Share of value Share of account increase since February 2020. In November 2021, total deposits grew 4.9%YOY.
numbers*
" Deposits accelerated (YOY) in every account size. Deposit accounts of over THB
0-100K 1.65% 5.1% o1y  Mostincreased " post eIy act P
deposits are in 10 million saw the largest expansion while accounts of less than THB 100
100K= 1M n32% 16.5% To4% large account, thousand had the smallest expansion.
IM-10M ‘25 1%, 25.4% ;'q-‘*f”*, PR smal Individual deposits began to decelerate. This could be a result of increasing
. : | ' share of account ) _ . :
10M+ ' 61.91% 52.8% 0% " ? spending after easing restrictions. However, the spending may not accelerate much
., - S e numaoers
M~ 35 most of the deposits are accumulated by the wealthy who tend to have lower
Total 100% 100% 100%

spending per additional income.
Note: * = Share of value and Share of account numbers is the data of Feb 2020

Source: EIC analysis from the data of BOT
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Economic recovery ahead is expected to be slow due to major economic scars includin
© long term weaknesses in labor market, and @ household debt overhang and rise o
informal debt.

o Unemployment and underemployment (<35hr/wk) Proportion of formal workers (section 33*) Household debt to GDP ' 2
Unit : % of labor force e o o Unit : % of total employed persons Unit : % of nominal GDP {previous 4 guarters)
si 100% ®
25% rose as COVID-19 hit. 30 COVID crvsss a2
HH debt to GDP remain high at §9.3% well above S &
2.25% 32%
. 90% o
2.0% 5% 80%, the level harmful to growth ahead (BIS) =
218% a0x 3% =
15% OO 18.2% B0%
o 0% T
1.0%
O—O o .
0.5% e Inemployment rate 5 29% GOE
. Underemployment rate [RHS)
0.0% 0% 28% 50%

22 §E88E85E5S c 532 EE3¥EEELEELGYES

: A S 3§ 5§ 8 §8 8§ § EES-SNRFIAATELTE S S

= R S 27% RRRRRRARRRRRRRRER =

2 I .

nformal debt*

= 26%

. N R N R L , " .
Proportion of long-term unemployment (6 months+) B 5-N- ﬁl sg2is gl z {g g g2 gg Unit : THE million Unit : % of total debt
Unit : % of unemployed workers Total informal HH debt

People remains unemployed for longer. ; X % of total debt (RHS)
40% &- less than 12 months * Around 600k workers has turned informal during COVID 150,000 5.2% 6.0%

Wi vear and over //' Erisis.
18% 100,000 2.9% 2A4% 4.0%

* NSO data shows that informal workers earn 30% less

' 0% 21% 1.3%
20% “ than employees on average. <0000 = = = — o o i -~
. ; . ! I A & # A &3
20% Many businesses have also cut labor demand post-Covid ] o & - o =
= 0]

- 9% 1% and utilizing automation technalogy and software to 0 0.0%

. lace human. 2 = = o = < ]

ANG 2014-2019 2020 H1/2021 e = & = a8 =] ] ]

T

**calculated from Household Socdio-Economic Survey [SES) H1/21
Source : EIC analysis based on data from Mational Statistical Office, Social Security Office, and Bank of Thailand
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Energy costs explain much of Thailand’s rising inflation, but raw food prices have
surged in recent months, while demand side pressure remains subdued

Thailand’s headline inflation Contribution to growth of CPl in December 2021

Unit: %Yoy Oct-21 Now-21 Dec-21

I Core contribution Energy contribution Taotal
Raw food contribution =m=Headline  Headine m;f ;”% Food and non-alcoholic beverages 40.4% 1.2% . -0.1%
30y ==omCore ' i - Raw food 20.6% 1.7% -1.0% !
i - Meat (excl. duck, chicken, and aquatic animal) 3.5% 5.8% 2.3% i
_______________________________________________________________________ |
0.0% Apparel and footwears 2.2% 0.0% -0.3%
0.3% Housing and Furnishing 23.2% -1.0% -0.2% -0.1% -0.1% -1.7%
30% Core (Dec21) Madical and Personal Care 5.7% 0.3% 0.2%
= pl = s ~ b b p M by Vehicle, transport, and communication 22.7% -4.6% 1.7%
2 2 8 ® £ ® ®» 3 & 3 - | i igi
= = = = 5 = = = 3 k=, Recreation, reading, education, and religion 4.5% 0.1% -0.4%
) ) Tobacco and alcoholic beverages 1.4% 0.0% 0.3%
Forecast inflation by EIC
Unit: %YOY m Government imposed measures to reduce possible impact from higher energy and raw food price
1.2 1.6 Diesel * Limit diesel price up to TBH30/liter until March 31, 2022
0.7 _— . . c :
0.8 LPG, NGV * Limit LPG price in household cooking up to TBH318/15Kg cylinder until March 31, 2022
. R, * TBH13,594 million in the Take or Pay benefit account from Myanmar to help reduce electricity costs
ectricity
. by TBHO0.22/unit.
e -0.8 Transport services * Requesting cooperation for transport operators to slow down the raise in fares and freight
2019 2020 2021 2022f — - - -
ot * Prohibition of pork exports for a period of 3 months (may consider extending the measure as
o

appropriate)

Source: EIC analysis based on data from Ministry of Commerce and CEIC
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Government has an important role to financing public investment and support
programs in order to shore up economic recovery

Government Construction Transport system development will support public Annual Budget Framework
Unit: TBH Billions investment in the medium tern Unit: THB Trillions
el e Seed money from
i i , , , , 4.0
- General construction projects * Thai-Laos-China Railway Connection -5.7%

government budget

Megaproject + Motorway and Railway Master Plan : MR-MAP 3.0 : .
6% ’_@—l -6.5% will be reduced in
K . 2022
804 853 . . .
685 707 726 761 - Possible challenges in public investment y
19% _ o , -5.8%
16% 22% 24% L * Possible delays in bidding for new projects
85% ) * Labor shortage - -
8% 6% ' * Higher materials cost Annual Budget Regular Expense  Investment Expense
: Additional Government Stimulus
2017 2018 2019 2020  2021E  2022F Public debt level forecast
LUebt to ratio * If the current TBH500 billion loan decree is
unit : % of GO expired and there is no more loan in line, 2020 [ 2021 W 2022 government stimulus
Base Scenario . . i '
80 ] public debt is likely to reach 63% of GDP at 1000 811 will be reduced in
75 Additional 500bn loan s 69.2 the end of FY2022. ITE:D 2022 (in case no
0 it . o
€5 Bl Additional 1tr loan 63.2 *  The government still has room to borrow 500 361 additional loan)

58.2 -, o , 270
60 about THB 1 trillion before hitting the public 250

ga 49.4 debt ceiling of 70% per GDP. Government has . -
45 N planned on the budget deficit for at least the

202003 2021Q3 2022Q3f next 5 fiscal years

2020 2021 2022

Source: EIC analysis based on data from the Government House of Thailand
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EIC expects the MPC to keep rate on hold at 0.5% through 2022, despite tightening

monetary stances in major economies, in order to support growth recovery.
Thai yield curve will steepen in 2022.

Interest Rates in Financial Market Government bond yield

Unit: % Unit: % (Data as of Jan 19, 2021)
12 Policy Rate MOR® ) 2-year UST s 10-year UST 2-year Thai == 10-year Thai
.
10 e LR* MRR*
s 53viNgs deposit rate s e Loan Rates for businesses™ 2

lan-15
un-15%
MNov-15
Apr-16
Sep-16
Feb-17
ul=17
Dec-17
May-18
Oct-18
Mar-19
AuUg=19
Jan-20
Jun-20
Mov-20
Apr-21
Sep=21

2 r_"— Avg. 2005-2021 = 2.23%
0.5

0.25 ﬁ EIC expects the MPC to keep rate on hold at 0.5% throughout 2022

as Thai economy will only begin to recover in 2022H2 and will likely return to the
pre-COVID level in mid-2023. The first policy rate hike may occur in 2023.

&
f

2005
2006
2007
2008
2009
2010
2011
2012
2013
2014
2015
2016
2017
2018
2019
2020
2021

Mote : *average of max and min rate **weighted average of interest rates on new loans

External factors have limited impacts on Thai economy Tightening monetary policies of major economies will have only limited

impact on Thai economy as Thailand’s external stability remains strong with a

low risk of large capital outflows and rapid baht depreciation.

L
(38% ST external debts 9% in bond market oxternal debts ) Thai yield curve tends to steepen in 2022 from rising long-term yield (10Y yield
to all external debts)

36% of GDP 26% in equity market 3 times of short-term

2.2-2.3% at YE2022) which may lead to a higher cost of funds in the bond market.

Source: EIC analysis from the data of BOT

Siam Commercial Bank PCL. | 2021 Investor Presentation | February 2022 Page 18 / 61



Thai economy will expand 3.2% in 2022 as Omicron weighs on recovery through the

first quarter

EIC Forecast

2021f

2022f

GDP ®YOY 1.1 3.2
Private Consumption ®YOY 0.9 34
Public Consumption %YOY 2.8 -0.6
Private Investment %YOY 3.2 4.0
Public Investment %YOY 3.8 4.8
Export of Goods and Services (USD BOP basis) %YOY 16.3 34
Import of Goods and Services (USD BOP basis) %YOY 23.5 4.3
Tourist Arrivals millions 03 5.9
Headline Inflation ®YOY 1.2 16
Policy Rate (year-end) ! 0.50 0.50

Source: EIC analysis
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Forecast of Thailand's Real GDP

Unit: 4-quarter rolling sum (201904 = 100)

110

100

50

80

Forecast periods

Pre-Covid GDP level *_{

Thai economy will return to
pre-COVID level in mid-2023
*

St T T i T T it e i s It Tl T et L s et e I Bl B
(o o o v o o b Lo g gl ol L
G0 00 00 00 O Ch T Th O 0D O O v 7 v 7 S S 5 ey ey
———————— e e s N W Y W o Mo W Y o VY WY
e i [ e e i e e e s e [ e e i e e e e e i e o e e
T N N N I S Y T S T T Y I S T I I T I Y I |

Key risks to monitor

* Emerging variants of COVID-19

* Supply chain disruptions on production
and logistics of trading partners, esp. China

* High inflation that may prompt central
banks' early tightening and FX volatility

* |mpact from economic scars may
compromise domestic demand recovery

* Heightened geopolitical tensions

2022 Economic Outlook

Omicron will weigh on Thailand's recovery in the first
quarter, as suspension of Test&Go scheme in January
turned away some arrivals. With high vaccination, the
ramp-up of booster shots and Omicron’s low
hospitalization risks, the Covid-1% pandemic will
slowly become an endemic. Inflation will edge up
mainly as a result of supply issues but will slowly
subside. Despite global tightening conditions, EIC
expects BoT to hold the policy rate at 0.5% through

2022 to support Thai economy’s gradual recovery.

Key opportunities

*  Pent-up demand from accumulated savings

*  Export will keep expanding as global demand rises

* |nvestment in technology and machinations to
ready the business for the post-Covid world
(shrinking labor force, e-commerce, platforms)

* FDI relocation into ASEAN to mitigate impact

from US-China rivalry and to benefit from RCEP
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Key Highlights

» Asset quality remained under control

I. Manageable « Relief customers being transitioned to comprehensive debt restructuring to
asset quality increase long term survival

« Strong financial performance with a resumption of earnings growth (31% YoY)

Il. Solid « Banca/Wealth performing well and higher gains from investments
performance in , . , :
2021 « Aleap in digital adoption (digital banking/lending) and customer

engagement (food delivery)

« Expand Banca/Wealth customer base through digital channels
lll. Positioning for

post pandemic .
recovery in 2022 « Complete SCB*-related processes for a new growth journey

« Enhance digital engagement
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Loans under relief program declined to 17% of total loans in 4Q21

- Loans under the relief program
(Baht billion)

%, total loans 39%  29%  18%  19%  16%  20% @ * In 4Q21, the relief program declined QoQ,
following end of BOT's two-month debt holiday

839 636 402 429 376 464 3977 (Housing & Auto) and lower new/re-entry

customers.
1/

216
Corporate » About two-thirds of the relief program as of 4Q21
has been migrated to the comprehensive debt

Vv 210 .
SME = 217 restructuring program.

149
161
218 177 159 » Of the total ever enrollment in the relief program

Retail

106 8 (Baht ~920 billion), stage 3 is 7-8% at the end of
a2

2Q20  3Q20  4Q20 1Q21  2Q21  3Q21  4Q21 Further deterioration in asset quality of the
2020 2021 —m8M— remaining relief customers should be limited.

/" Based on exposures at the customer level which is higher than the account level under the relief program
%/ Including loans under the comprehensive debt restructuring plan
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Comprehensive debt restructuring to ensure survival and sustainable recovery

=d Loans under the comprehensive debt restructuring program
(Baht billion)

o » The volume is lower from the initial estimate due to
%, total loans ) ey e ) o C .
improved visibility of customers’ financial situation.

» So far, restructured loans under the comprehensive
program amounted to Baht 278 billion.

278 » 80% of the restructured loans was under the

blue scheme 1/
450-500 : i 135 Corporate

380
56 SME  "Ability to.pay” of cgstorners .improvgd after
: restructuring and with financial cushion.
Retail
Initial Latest 4Q21 » We expect not more than 10 bps p.a. decline in NIM
estimate :> estimate (Executed) from the debt restructuring this year.

1/ BOT classifies two groups of customer under the long-term debt restructuring based on the complexity of their restructuring arrangements: those requiring only term
extensions (Orange) and those needing more extensive restructuring conditions to reduce debt repayment burdens (Blue)
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A leap in digital adoption and engagement

Digital users "/ Digital MAU
(Registered users, million) (Monthly active users, million)
2 12.5
10
o )y D B 2
+ 40% +25%
/ ...................... e
2020 2021 2020 2021
17 Combined users of major digital platforms e.g. mobile banking, lending, investment, and food delivery
Digital loans Digital revenue
(Baht billion) (Baht billion)
37 6.7
50 4.3
oy —
- +85% _ +56%
/ e
2020 2021 2020 2021
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78% @ Digital penetration
(J
82% Z“ Monthly active users

~400M % Monthly transactions

\J
110% 1,’0 Transaction growth

2.4M 'ﬁ'm Registered users

e

186 K m Registered merchants

L

Robinhood 130K J{f Average daily orders

26K & Riders
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DBank continues to expand reach and deepen engagement with exceptional data

capabilities

Products:

Personalized for every needs and moments

Al-based Lending with instant approval and gamification
features. Expansion into new underserved segments.
Incorporation of Big Data into underwriting, risk
management and collection.

Ever-present Payments with instant connection to
multiple sources of funds, e.g., savings, credit cards, loyalty
points, credit line. Embedded payments into various
ecosystem partners.

Digital Wealth revamp with digital RMs providing
personalized offerings that match the risk and spending
behavior. Expansion to Upper Mass and Mass segments.

Digital and affordable insurance that links to customer
lifestyle and spending. Extensive connection to real-time
triggers. Embedding into partner platforms.
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Platforms:

Personalized experience with ecosystem partners

Revamp existing platforms
and engagement engine

SCBO

connect

N

SCB PROTECT

Go beyond finance to stay close to
customers

SPRIINGUP

(Health App in partnership with
Good Doctor Technology,
launched in Jan 2022)

Digital offerings with ecosystem
partners

L

Rebinhood

T

CENTRAL JD
FINTECH
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Review of 2021 results



2021 financial summary - Solid performance amid the COVID-19 pandemic

1. NII still under pressure (-2% YoY) from NIM compression and softer loan growth (2% YoY)

2. Strong Non-NII growth (15% YoY) from better-than-expected MTM & realized gains on the
investment portfolio and robust banca/wealth management performance

3. Effective cost control (-1% yoy) with cost-to-income ratio at 42%

4. Lower credit costs (184 bps) with additional prudent provisions in 4Q21 and higher reserve level
(LLR to loans at 6.6%)

5. Strong net profit growth (31% YoY) with rising ROE (8.4%) and ROA (1.1%)
6. Asset quality remained manageable with NPL ratio at 3.79% and NPL coverage at 139%

7. Strong capital position with CET1 ratio at 17.6%
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2021 financial highlights

(Consolidated) 2021 2020 " 2021 2020
Total income growth (YoY) +4% +2% Total loan growth (YoY) +2% +7%
NIl growth (YoY) -2% -3% Net Interest Margin (NIM)  3.00% 3.23%
m Non-NII growth (YoY) +15% +12% az Loan/Deposit ratio 93% 93%
N C""'OME ) Cost/Income ratio 42% 44% Lgélﬁ/ NPL ratio 3.79%% 3.68%
COST - : QUALITY
Pre-!orowswns operating +8% +12% Coverage ratio 139% 141%
profit (YoY)
Net profit growth (YoY) +31% -25% Credit cost (bps) 184 214
e ROE 84% 67% CAR 18.7% 18.2%
dl Y % .
PROFITABILITY  ROA 1.1% 0.9% caPTAL - CET1/ Tier 1 17.6% 17.1%

/" YoY growth excluded the one-time gain from sale of shares in SCB Life in 2019
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Profitability

4Q21 and 2021 financial results

Baht billion (Consolidated) 4Q21 QoQ YoY 2021 YoY
Total income 39.2 +6% +8% 150.3 +4%

- Net interest income (NII) 24.8 +5% +5% 95.2 -2%
CoNoneNN 144 +8%  +13% 552
a. Recurring 10.8 +2% 7% 43.3 +10%

b. Non-recurring & Others 3.6 +31% +210% 11.9 +38%
Operating expenses 17.3 +9% +8% 63.5 -1%
Pre-provision operating profit 22.0 +4% +8% 86.8
Provisions 12.0 +19% -16% 42.0 @
Tax and others 2.1 - - 9.2 -
Net profit 7.9 1% +59% 35.6

/" High-base effect from the annual performance-linked compensation for bancassurance in 4Q20
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NIl

NIM increased qoq largely from higher NIl recognition as blue scheme 2021 Target @
restructuring provides improved repayment outlook.... AR =
FY20 FY21
-4 Yield onloans %) | 509 | 4.84 4.85 | 4.70
QoQ
* Yield on EA - Mix
4.65 461 4.64 impact (-5 bps)
— = Yield on EA - Pricing
impact (+16 bps)
B Net interest 3.12 ) F“”ﬁing C‘;St
margin NM, %) | 3.23 |3.02 301 3.04 3.02 3.00 | NS
— — ¢
ol Cost of ,
deposits (%) 0.84 | 0.71
’Hﬁ 0.64 0.63 0.63 | 0.62
—0— —o ®
4Q20 1Q21 2Q21 3Q21 4Q21
Yield on earning assets (%) 3.63 3.57 3.59 3.56 3.66
Cost of funds (%)" 0.70 0.66 0.64 0.63 0.63

7 Including impact of FIDF fee reduction to 0.23% p.a. (1 Jan 2020 — 31 Dec 2022)
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... similarly, as did overall loan yield

-l Yield on loans by segment
(%)

QoQ
(bps)
. SME +43
Retail 6.11 ‘\*\*\SV. 6.11
_____ ® 580 +9
SME 533 e oo 268

Total 4.84\ 4.64 4.85 +21
——

Corporate 320 ®

4Q20 1Q21 2Q21 @ 3Q21 4Q21
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=l Yield on loans by Retail products

(%)

Speedy 17.52

Credit card 14.27

(Revolver only)

Auto 5.60
Housing 5.05

Loan Yield

4Q20

QoQ
(bps)
18.28 +305

15.23
14.24 -19

14.43
4.97 546 +49
4.73 +21

4.52

3Q21 4Q21
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Loan growth slowed as focus shifts to quality loans

QoQ Yoy QoQ YoY
_] Total loans +1% +2% 21 Corporate Loans +2% 1% I3 SME Loans
(Baht billion) : (Baht billion) (Baht billion)
1/ |
2055 2277 2297 2279 2302" 844 846 845 . 833
' 369 384 396
Soft
loan
4Q20 1Q21 2Q21 3Q21 4Q21 4Q20 1Q21 2Q21 3Q21 4Q21 4Q20 1Q21 2Q21
: QoQ YoY
-4 Loan breakdown 72 Retail Loans +1% +2%
as of 31 December 2021 : (Baht billion)

3 3 5 8 1 Unsecured +6%
Corporate 5~ | 95A 992 210 _20
6% Auto 3%
............................................. Housing +05%

4Q20 1Q21 2Q21 3Q21 4Q21
7" Including soft loans to business customers (52 billion); %/ If excluded soft loans, SME loan growth in 4Q21 would be -0.3% QoQ and 8% YoY.
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Loans

2021 Target @
Loan growth 3-5%

QoQ YoY
-05% = +9%

2/

405 403

3Q21 4Q21

YoY
+1%
-4%

+4%
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Asset Quality

New NPL formation rose qoq largely from natural flow post-relief program 2021 Target @
and qualitative downgrades NPLA.0 - 4.5%
G Red f indi d /
-J Loanstage2 & 3 increace f?omot?\?g]re\l/cigti period. 4Q20 1Q21 2Q21 3Q21 4Q21
(Baht billion)
NPL% 3.68% 3.79% 3.79% 3.89% 3.79%
New NPL%  0.75% 0.53% 0.44% 0.55% 0.59%
Stage 2 197 190, o e
9 196 191 180 NPL% 3.99% 3.89% 3.87% 4.55% 4.40%
Corporate
NewNPL%  051% 0.08% 0.01% 0.58% 0.07%
NPL% 11.47% 11.59% 11.51% 10.96% 11.59%
Stage 3 | 101 104 104 107 109 SME
New NPL%  2.90% 1.21% 1.14% 0.42% 1.31%
4Q20 1Q21 2Q21 3Q21 4Q21 Housing  NPL% 322% 3.17% 2.97% 279% 2.94%
(Baht billion) Loans
New NPL%  0.54% 0.80% 0.43% 0.38% 0.48%
New NPL 20.7 146 121 152 16.9 L R T e T
(o) 0 0, 0 0) 0
NPL sales 4.6 5 e 17 26 ] Auto | NPL% 1.49% 150% 1.15% 1.56% 1.55%
Loans  nNew NPL% 0.45% 0.52% 0.49% 1.11% 1.46%
Write-off 1.0 3.2 4.8 4.3 7.4

Note: The Bank started the qualitative loan reclassification since 3Q20
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Credit cost

Higher pre-emptive provisions in 4Q21 but credit cost has peaked 2021 Target @
Credit cost < 200 b
2020 2021 NrPeL cof/c()asrage 2130|?’Z
_J Credit cost 214 | 184 I3 Coverage ratio (Total allowance to NPLs)
(bps)
257 209
‘\1Z7 1Z5 1Z5/. k141% 140% 142% 138%  139%
——
=l Provisions 2020 2021 73 Total allowance
(Baht billion) (Baht billion)
46.6 | | 42.0
14.2 o
10.0 10.0 10.0 i
4Q20 1Q21 2Q21 3Q21 4Q21 4Q20 1Q21 2Q21 3Q21 4Q21
%ECI_V 6.2% 6.3% 6.5% 6.4% 6.6%
to loan

/" Loan loss reserve as a percentage of total loans
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Non-NIlI

Strong non-NIl growth with higher gains related to investment/asset sales 2021 Target @

and resilient recurring income Flat Non-NIl growth
YoY QoQ YoY

3 Non-NII a19 [BEY  +15% 127 144 130 134 [N s +13%

(Baht billion)

11.9 +38%

Non-recurring gg
and others

+31% +210%

Recurring | 39.2 e +10%

+2% 7% "

2020 2021

4Q20 1Q21 2Q21 3Q21 4Q21

7" Including the annual performance-linked compensation for bancassurance in 4Q20
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Recurring Non-NIl driven by wealth management & bancassurance businesses
(60% of recurring Non-NIl) & boosted by a pick-up in Trade & FX flows

] Recurring

Non-NII
(Baht billion)

Bancassurance

Wealth Management
Lending related

Transactional
banking

T
15.2
13.9
8'2 10.9
5.5 53
11.7 12.0
2020 2021

YoY
+10%

+9%

+33%

-4%

+2%
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1.6 113 106 106 [K)
5.1 3.8 4.0 3.6 3.7
24 3.2 24 2.6 2.6
14 13 13 1.2 1.4
26 2.9 2.9 3.1 3.0

4Q20 1Q21 2Q21 3Q21 4Q21

7" Including the annual performance-linked compensation for bancassurance in 4Q20

QoQ
+2%

+3%

-1%
+15%

-3%

Non-NIlI

YoY
-71%

27%"

+8%
-2%

+17%
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OPEX under control with seasonally higher activities in 4Q21

I} Cost-to-Income
Ratio

- Total OPEX
(Baht billion)

Employee

Premises &
Equipment

Depreciation

Marketing

Others
Taxes and duties

Branch

. Express
(Service point)
Headcount
(Bank only)
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44%  42%
o EH
315 30.0
66 6.4
10.1 9.4
54 7.1
69 7.0
38 36
2020 2021
811 718
74
24.0K 22.1K

YoY
-1%

-5%

-4%

-1%

+33%

93 1/

+74

-1.9K

44%  40% 2%  43%  44%

QoQ
+9%

16.0 15.1 15.4 15.8

+8%

+18%
+8%
+37%

4Q20 1Q21 2Q21 3Q21 4Q21

/" Including branch closure and reformat
%/ Including higher NPA impairment

Expenses

2021 Target @

C/I ratio
Low-to-mid 40s

YoY
+8%

+3%
-3%

-2%
+11%
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High liquidity with increasing CASA proportion

) Deposits

(Baht billion)

2420 5349 2369 2410 2467
7% 71% 18%  19% | |19%
23%  23%  22%  21%  21%

4Q20 1Q21 2Q21 3Q21 4Q21

QoQ
+2%

CASA
+3%

Fixed
-0.1%
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YoY
+2%

+6%

-11%

- Loan-to-Deposit (L/D) Ratio
(Consolidated)

97% 97%

Liquidity

93% e 95% 93%
—_— - —O0— —0
4Q20 1Q21 2Q21 3Q21 4Q21
=l Liquidity Ratio ”
(Bank-only)
o) o,
S sow  sow e BR
(The Bank maintains a daily liquidity ratio of 20% or higher)
4Q20 1Q21 2Q21 3Q21 4Q21

/' Liquid assets primarily comprise cash, bank’s deposits, net interbank,

bilateral repo with the Bank of Thailand and investment in

government securities
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Ca!:i.tal and
Strong capital position with a high level of Tier 1 capital dividend

J Capital Adequacy Ratio (CAR) /3 Dividend per share
(Consolidated) (Baht)
Regulatory Minimum Dividend policy:
CAR 12.0% Not less than 30% of net profit
Tier 1 9.5% (on a consolidated basis)
CE Tier 1 8.0%
18.7%
182%  182% 4799 1047 : 6.25
o o =2 11 1%
Tier2 | 17 [ 11% | g 99
4.06 "
L
1/ 1 I I
17.6%
cet1y | 17-1% 17.1% 16.8% 17.3% ? | |
Tier 1 : :
|
4Q20 1Q21 2Q21 3Q21 4Q21 FY17 FY18 FY19 FY20% FY21¥
Payout ratio (consolidated) (Proposed)
43% 47% 53% 29% 39%
/' Including appropriation of the first half net profit (after interim dividend, if any) 2 Under Bank of Thailand (BOT)’s guidelines

3 Not exceeding 50% of FY21 bank only net profit as stipulated by BOT's guidelines
4/ Subject to shareholders’ approval at the Annual General Meeting in April 2022

Siam Commercial Bank PCL. | 2021 Investor Presentation | February 2022 Page 39/ 61



2022 strategic priorities &
financial guidance



2022 strategic priorities
“Mothership of SCBX group”
» Seek and develop new business

. opportunities
Business challenges )
* Manage group capital prudently

and efficiently

* Build and create group advantage on

Post-COVID recovery data capabilities

(uneven, fragile, and

volatile)
: e . . Consumer Finance Digital Platforms and
Continuous shift in Core Banking Services d Digital Fi ial Servi Tg hnol .
consumer behaviors and Digital Financial Services echnology services
“To be a better bank” “Blue ocean markets” “Game-changing businesses”
Intensified competition
(banks, fincons, tech, « Drive growth thru digital  Expand into new segments « Build new tech capabilities i.e.
startups) banking, insurance and wealth platform business as a service

* Scale up consumer finance
businesses thru digital * Scale up digital platforms
* Optimize lending portfolio with capabilities
financial discipline

businesses

 Seek regional and inorganic
» Develop partnerships and business opportunities
+ Continue to assist deserving new ecosystems

customers to survive the crisis

Regulations
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SCBXTimeline

One-off
Listing of dividend
Board Shareholder Tender SCBX and payment to
approval approval Offer delisting SCB SCBX
22.09.2021 15.11.2021
(EGM)

Tentative timeline (2022)

(Subject to final regulatory approvals)
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Recent developments

Investment announced in 2021 — Key highlights
............ » Anchorage, a crypto custodian and digital asset platform for institutions

o ™.« Darwinbox, Asia's leading HR Technology platform

SCB( 6 i+ Flash Group, a leading Thai full-service e-commerce solution provider

E *« APE Board, fast growing asset aggregator and portfolio dashboard
» Fireblocks, a world-class unicorn providing custody and network infrastructure platform for digital assets
« MyCloudFulfillment, a leading e-commerce fulfillment solution startup
* Nansen, a blockchain analytics platform

................
.....
o o

O ) ':\anhzl:mn(;e?B?crlluals %J;T;:]';ni:];\ldés'ggis.set Z « To launch online travel agent (OTA) services
sces W g ) ! : Robinhood in 1Q22
Due diligence ongoing.

. . . .
. . . .
.................

----------
------
. . . .
o . .

, _ . , .+ New lending (nano-finance) reached
Token < ) 8Eta[ned]cICO pSoEréa'I Illilenszé;n;tml Coin i MOMX Baht 6 billion with more than 5 million
ering) from SEC in Nov | " downloads in 2021

. .
. .
.........

........
. .
o .

.
o 0
o ..
o
0
.
.

“SCB TechX’

. .
......
-------

........
. .
o .

Entered JV (SCB 60%) with Publicis Sapient
in Dec 2021

 Offered credit for ‘cash on delivery’

{Q) scABACUS : : : : :
L : businesses, in collaboration with Thai Post

.....
-------
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2022 financial targets

LOANS/
NIM

@

INCOME/
COST

ASSET
QUALITY

Total loan growth (YoY)

Net interest margin

Non-NII growth (YoY)

Cost/Income ratio

NPLs (gross)

Coverage ratio

IMPORTANT DISCLAIMER:
The above financial targets are subject to changes due to economic uncertainties and have not reflected the outcome of SCBX's ongoing acquisition
deals and set up of certain new subsidiaries.
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2021
Targets

3-5%

3.0-3.2%

Flat growth

Low-to-mid
40s

4.0-4.5%

2021
Actual

2022
Targets

3-5%

2.9-3.0%
Low-single
digit

Low-to-mid
40s
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Digital (4Q21/2021 Update)



We have successfully onboarded and engaged more digital customers throughout our transformation
journey

Sizable digital customers ( 28% ) Customers becoming less reliant on branches
N Penetration (Index, no. of total individual active customers as of April 2017 = 100)
No. of SCB EASY users - y
. 13.1 mn ( 10.7M h
11.8 mn MAU Users
(9.4M as of 4Q20) 141 136
\ J R
( )
Avg. 38
Monthly TXN 100 /
25 mn /users
- | | Tech-focused = 35 100 106
2Q16 4Q20 4Q21 Multi-channel 34
\
&Y No. of Biz Anywhere users Heavy branch ﬂ\ 2/ - g2l
109K
94K Apr'l7 Dec'20 Dec'21
I
13K Heavy branch user: Visit branch every 1-2 weeks
Multi-channel user: Visit branch 2-3 times / quarter, otherwise use digital channel
Tech-focused user: Use digital channel for most transactions, visit branch 1-2 times / year
4Q18 4Q20 4Q21

MAU = Monthly Active User = Login 1 time

Siam Commercial Bank PCL. | 2021 Investor Presentation | February 2022 Page 46 / 61



Customers have shifted their banking transactions to digital in a big way

SCB'’s financial transaction volume mix

Digital
0% B - Banking agent
1 : ' o 1% Branch
Dec2017 2018 2019 2020 2021

(bn)

1/ Dec2017 monthly financial transaction
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Digital lending: Digital lending through SCB EASY continues to grow

Digital sales through SCB EASY (Monthly average comparison)

Speedy loan Speedy cash

Loan amount (Baht) No. of card

f&®

Q

GSNSSUVOISU

4Q20 3Q21 4Q21 4Q20 3Q21 4Q21
Credit card SCB Deejung’/
No. of card Loan amount (Baht)

_________________________________

Apply Loan & Credit Card

aunsBuibo s

4Q20 3Q21 4Q21 4Q20 3Q21 4Q21

1/ Deejung includes (a) Cash advance services which customers can get a cash advance from SCB credit card/ speedy cash card via SCB Easy and pay back the full amount, minimum amount, or in installments
(b) Deejung transfer which customer can convert amount left in credit limit into cash which will transfer to customer account and pay back the full amount, minimum amount, or in installments. (c) Deejung

installment which customer can convert payment amount to monthly installment at a special interest rate
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Digital wealth: Insurance sales gained traction largely from Easy E-cancer while mutual fund sales
slowed down due to unfavorable market condition

Digital wealth thru digital channel

Available insurance products ! Insurance partners
on SCB Easy?/ |

= a =  FWD
. insurance
Account Manage your é(’ o R |
opening portfolio conveniently Travel Home Auto |
{,@ @ .? ; muoet
M
Mutual fund purchase’ thru SCB Easy Personal Life Health ; CcCHUBB
(Baht) accident  (Tax-saving) !
Insurance sale premium thru SCB Easy
(Baht)
Largely
from Easy
E-cancer
premium
4Q20 3Q21 4Q21 4Q20 3Q21 4Q21

2/ Home insurance has been available since Mar'19
Personal accident insurance has been available since May'19
Life insurance has been available since Sep'19
Auto insurance has been available since Nov'19
- S Covid-19 was available in Mar'20
" Values include New purchase and Switch-in Easy E-cancer has been available since Aug'20
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Digital payment: Online payments through SCB Easy continues to grow

Digital payment thru digital channel

Online payment International money transfer

: BILL-il

Bill payment QR payment o{ripple @ UG@NET FmShb,t thunes

GUAVAPAY

Allow SCB to deliver seamless global payment
experience with the use of Blockchain technology

Payment transaction'/ through SCB Easy
(No .of txn.)

X @' Offer competitive exchange rates with 4
\frg currencies available and 12 countries

- GBPUSD,EUR,SGD

Available 24 hours a day through SCB EASY App
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ESG (2021 update)



SCB SUSTAINABILITY FRAMEWORK

Gi‘ﬁﬁ?fo
O‘?Zﬂi@wf?ﬂ

THE MOST ADMIRED BANK
R ﬁ VISION
CS OUR PRESENCE CONTRIBUTES TO E E
THE BETTER FUTURE FOR ALL ? @
< Q 9 Q 9 o MISSION
<3 Ca < (a SCB.. wavs 1o BE
SUSTAINABLE TOGETHER
R Q - @ ﬂ COMMITMENT
@ SusTAINABLE \ CreaTinG f @ Berter
Y/ FINANCE SOCIAL IMPACT ENVIRONMENTAL FUTURE
* Sustainable Financial Solutions and - People’s Potential * Environmental @
Responsible Lending/ Investment - Society’s Well-being Footprint Reduction
Fi " STRATEGIC
* Financial Empowerment T * Climate Risk GOAL
Tk and Resilience
- = B E
B E =
o= = [ E L 4 CONTRIBUTIONS
& Ol TO SDGs

GOVERNANCE,
RISK MANAGEMENT,
COMPLIANCE

PEOPLE
AND CULTURE

KEY
ENABLERS

& |
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SCB's journey to sustainability
Is driven by its commitments to
strengthening economic stability
and creating value for society
while conserving the environment.

Sustainability policy and strategic
framework were then established
upon the three pillars of
“Sustainable Finance,
Creating Social Impact, and
Better Environmental Future”
under the mission
“Our Presence Contributes to
the Better Future for All.”
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3 PILLARS 6 GOALS 2023 TARGET

@ Sustainable Financial Fund and raise Baht 53,000 million of sustainable finance to support SDGs.
N7 golutlons_balmdl_ dina) Develop and offer at least 100 ESG financial products with 3-globe or above
esponsible Lending Morni inabili ina.
SUSTAINABLE nvestment orningstar Sustainability Rating
FINANCE Integrate ESG considerations as part of credit and advisory policies as well as
processes based on relevant principles and standards.
Financial Support 200,000 sSME an access to digital and innovative financial services.
Empowerment Provide financial literacy to 67,000 customers and the general public.
People’s Increase the share of SCB employees with STEM capability
Potential : . . . : :
Provide training to 1 million people on digital and career/business essential
CREATING skills by 2025
SOCIAL IMPACT SOC'etY_’S Provide social benefit to 1 million people through corporate social
Well-being responsibility programs.
Climate Risk Integrate climate change considerations into the Bank’s risk management
and Resilience system including climate scenario analysis in line with TCFD’s
recommendations as one of the inputs for stress testing to set industry limits
BETTER and inform business strategy accordingly.
ENVIRONMENTAL Environmental Reduce 10% GHGs emission (Scope 2) resulted from electricity consumption
FUTURE Footprint Reduction at SCB Head Quarter (against 2019 baseline).
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DECENT WORK AND 10 REDUCED

Incorporating ESG considerations into core business processes ~ =

B USTAINABLE i

7 while continuously improving financial accessibilities and literacy | . i
FlN ANCE to customers and the general public.

SUSTAINABLE FINANCIAL SOLUTIONS AND RESPONSIBLE LENDING/ INVESTMENT (Data as of 31 December 2021)
<l & - ° SCB and MINT launch ESG-Linked Interest Rate Swap
Q ) K ! l Thailand’s first corporate THOR (Thai Overnight Repurchase Rate)-linked swap.

—_— _ _— _49’150+ -l T Siam Commercial Bank (SCB) and
Energy Renewable bl million (THB) e i Minor International PCL (MINT) have
Efficiency Energy Management of sustainable finance strengthened their commitment to

raised and funded
In 2021

)
ﬁ (@ 79 ESG/Sustainable

investment products

sustainable business development with
a recent deal on an ESG-linked interest
rate swap, whereby rates offered for
hedging derivatives go in line with each
clients ESG performance, improving

Jel=FJay MINOR their financial costs.

Clean Green Woman
Mobility Home Entrepreneur offered
SCBGEESG
=% N nonn_umcﬂnaw"ﬂbﬂ' Global Sustainable Equity .

ESG considerations 100% of 39.5 billion (THB) B R
are integrated as part SCB supported  of ESG/ sustainable ; -2 oA
of responsible lending project finance investment products = e
and responsible or . b o
_ e passed the ESG B
investment policies risk assessment 7.3% SCBCLEAN

Of total AUM novnuidalnewirlise Global Clean Energy
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To effectively integrate environmental and social considerations as part of project financing and
ensure that SCB is providing financial support to projects with appropriate environmental and social
management which are aligned with identified characteristics and risk level, in January 2022, SCB
became a signatory to the Equator Principles Association and adopts its 10 EP principles, a set of
globally accepted standards on environmental and social management for project finance.

These principles guide the Bank’s approach to systematically identify, effectively assess and manage
environmental and social risk associated with project finance financially supported by the Bank.

EP Compliance Process

Policy Client Contact Project
Development and Pre- Screening and
and Governance screening Categorization
Specify policy, Assess basic Categorize
governance, characteristics projects

and monitoring of the project  according to its
identified risk
level and

impacts:

- Category A:
high-risk

- Category B:

medium-risk

- Category C:
low-risk

ES Due Loan Approval Loan Monitoring EPFI
Diligence and Agreement Reporting
Verify the Approve credit Monitor project Develop and
project’s with specified finance’s annually

alignment with covenants implementation  report and
relevant that clients progress submit to EP
environmental  must comply Association

and social with for public

requirements disclosure
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SCBO

SCB is now
an Equator Principles
Financial Institute (EPFI)

SCB is committed to
complying with the Equator
Principles to systematically

and effectively identify,
assess and manage
environmental and social
risks associated with
large-scale projects

\/ PRINCIPLES
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S Incorporating ESG considerations into core business processes e R —
B USTAINABLE &

7 while continuously improving financial accessibilities and literacy
FlN ANCE to customers and the general public.
FINANCIAL EMPOWERMENT (Data as of 31 December 2021)
Through development and investment in technology, maximum efforts Digital Banking Traditional Banking
are being steered toward creating inclusive access to financial 13.1mn scBEasy users 8.800+ ATMs
products and services under the ‘3Ps’ framework. ’

With average monthly 700+ . .
Partnership @ 38 transactions made per user branch nationwide

People Financial
Products P

and Services v, \y Literacy Well-being Banking Agents Nano Finance
ﬁ 2.6Mmn+ transactions made ary

L [E, ] via banking agents #uoUuAdAUMUIKIAU
° Reducing Poverty

Technology \ /‘ \ / and Inequality

@ > / 3PS \ > ATMs for the visually-impaired

Achieving

Improving Individual

Inclusive Growth SCB designed and developed new features

on its ATM with special functions to facilitate

3 5 300 + visually-impaired customers to complete
’ sSME 25,0004. people transaction by themselves with voice

supported an access
to digital lending

explanation through each step and braille

benefited from financial signage stickers on over 5,700 ATMs

(Gig workers, business entrepreneurs, education programs nationwide. e
online merchants and those who seek (Customers, Students, SCB e oo
to expand their business) employees and general public) > .@
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CREATING
SOCIAL IMPACT

PEOPLE’S POTENTIAL

Learning Organization

@‘v

N

Creating internal and external initiatives aimed at building
the 21st century skills while promoting well-being to support
inclusive growth and help reduce social inequality

) S¢B Academy  PLAY B o

4 QuALITY 5 GENDER DECENT WORK AND
EDUCATION EQUALITY ECONOMIC GROWTH

M| & | af

(Data as of 31 December 2021)

Various digital learning platforms are developed for

SCB employees

SCB customers
and all Thais

o lese s SCB ACADEM

@
A\ CAREER
Organizational Future-Ready !t-EE QR%B% C AC H
Capability Workforce P wSSe
N
- - - A -
Reskill — Upskill — New skill Blended-Learning Approach . O 2.2
Data Analytics | Digital literacy | Leadership Online | Virtual | Coach | Buddy waluov
Lean and Agile | Design Thinking | etc. Mentor | Community | Project | Practice
11% THP x SCB Academy —~-
fSCB | To prepare THP staff's transition to working  meure
© emp Oye_e_s_ 300 000+ in the New Normal digital and customer- g
have STEM capabilities Thai ,l ved centric environment to effectively deliver
11% ) al peop g'r?tchved value to customers, SCB and Thailand Post
, 180+ Leaners raining in digitat an joined hands in offering a Pmd47 digital
Data Champion career/business skill training course for over 40,000 THP
essential skills personnel to help support the exponentially =
13% 28 Lean Coaches expanding customer base of THP in a tech-

Digital Champion

driven generation.
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CRE ATING Creating internal and external initiatives aimed at building
the 21st century skills while promoting well-being to support

SOCIAL IMPACT inclusive growth and help reduce social inequality

SOCIETY’S WELL-BEING

SCB is committed to
pursuing a holistic

approach in community ¢ o oo Education and
and social devglopment T — Youth Development
through extensive Fedline

. . olunteer

partnership with the

support of engaged O Culture
communities and

employees to create
positive social impact for

sustainable happiness. Community Enhancement
=
: Q)
678,000 Robinhood 186,000 26 000 2 450 000

Merchants Rlders Users

people

o
v
benefited from »t 300+
SCB Corporate  scchatienge coONu Schools
Social Sr= 0 °°° 465,000+
s People
Responsibility & u ' 7,700+ P
programs " e Y Communltles
SCB Blood Drive
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DECENT WORK AND
(CONONIC GROWTH

i

_;i

{ SRR

(Data as of 31 December 2021)

SCB STANDS BY YOU TO OVERCOME THE PANDEMIC

+ Utilized the Bank’s assets in setting up
two field hospitals at Samut Songkhram
and Buri Ram with over 3,500 beds

* Provided financial support and medical
,% equipment to initiatives and programs

that help combat the pandemic

Established the COVID-19 vaccination center at SCB Head Office

The collective efforts
V\éfoa\l/riz: r(clncj)(:/rg-qeglp Withihe dedicalion of 368 volunteers
vaccine access of‘more than 2_40 under the "SCB, Let’s
to 201,300 medical professwnals Do Good" campaign,
. from Phyathai-Paolo .
Thai people for Hosoiale together with over 50
84 days over 7 months B cleaning and security staff
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BetTER
ENVIRONMENTAL

FUTURE

Leveraging SCB’s capabilities in managing environmental 13 sou
initiatives and its operational efficiency throughout the value
chain to combat climate change and mitigate environmental
impacts resulted from the Bank’s operations.

CLIMATE RISK & RESILIENCE

METRICS &
TARGETS

v

RISK MANAGEMENT
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GOVERNANCE

STRATEGY
SCB Climate Risk
Assessment Taskforce

q.p Board of Directors

Responsible for an overall sustainability direction

a- SCB Sustainability

= Steering Committee

Supports policy implementation and provides
guidance for continuous improvement while

monitoring and assessing performance against
targets

As part of our lending
process, large scale
and identified high-risk
projects are now
required to conduct
climate risk
assessment.

Study and assess climate change risks upon the
Bank’s portfolio and systematically integrating as
part of bank-wide risk management system
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BETTER Leveraging SCB'’s capabilities in managing environmental initiatives 13 v

ENVIRONMENTAL  andits operational efficiency throughout the value chain to combat U
FUTURE climate change and mitigate environmental impacts resulted
from the Bank’s operations.

ENVIRONMENTAL FOOTPRINT REDUCTION

(Data as of 31 December 2021)

Energy 19%

reduction (1

Greenhouse 20%

Gas Emissions reductiono

Water 33%

reduction

Remark: Reduction compared to 2019’s baseline
(1) Does not include energy consumption for transportation
(2) Scope 2 emission
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WORK
“  FROM
b7 =ly [¥., ANYWHERE

(11
SCB is the first v 80% ﬁg

Thai bank to announce ©of SCB employees Reduced greenhouse
Work From Anywhere gas emission of over
(WFA) arrangement * Can follow WFA 960,000 million
which has continued ~ ° Enjoyed WFA tons of carbon dioxide
since March 9, 2020, CgrEEL WEr equivalent per annum
until today =k t_hem LS compared to normal
» EEIE work arrangement
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AWARDS & RECOGNITIONS

MEMBER OF

Dow Jones S C I #i . Rated “AA”
Sustainability In_q_ih\ces M o %ntrllfesgal;;rrf]grrgz?:geory

' . (. ’_ A Vi
In collaboration With . sosmses —
Selected as a member of DJSI for the World Index .
and the Emerging Markets Index in the Bank sector q C'D'P Rateq B
for the 4th consecutive year on Climate Change

DRIVING SUSTAINABLE ECONOMIES Man ag em ent AsseSS ment

Asia Sustainability Reporting Awards (’ \

Selected a member of FTSE4Good Asia's Best Sustainability

Index Series in the FTSE4Good Report (Stand-alone) ~—
Emerging Index BRONZE 2020 CISI”CI
5 A7) Listed in the Thailand Sustainability CAC Declared and certified as a member

Investment (THSI) with SET Awards 2021, | DEctaRed of Collective Action Coalition Against

Corruption (CAC) since 2010 and
2017 respectively

)l.(

*® awarDs Systainability Excellence, Highly

Commended recognition
SINCE 2010 SINCE 2017
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